CREATING A
VALUABLE
EMPLOYER
BRANDING
EXPERIENCE
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JOHAN DRIESSENS
Chief Enthusiasm Officer

johan@branded.careers
+32 484 38 00 24
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BRANDED.




EMPLOYER BRANDING?




#UNBELIEVABLE
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HOW YOU DO
ONE THING

REPRESENTS
HOW YOU DO
EVERYTHING!




Business plan?



Business
EXPERIENCE

plan?




EXPERIENCES THAT TURN

customers into
products Into obsessions
employees Iinto ambassadors

and brands into religions




Welcome
to

the

EXxperience
Economy!




“Now we live in an experience economy
where people shifted from passive consumption
To actieve participation!”

Josaph Pine & James Gllmore, “welcoms to the sxparience sconomyl™



PROVIDING A SERVICE, PRODUCT

oraJOB

IS JUST NOT GOOD ENOUGH ANYMORE!










Uaretul, the heverage you're
thout g enjoy is ext?emely hot.




THE BEST HOTEL IN LA ?
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THE
EXPERIENCE
IS THE
MARKETING




THE
EXPERIENCE
1S THE
EMPLOYER
BRAND !




ORGANIZING
EXPERIENCE
1S
EMPLOYER
BRANDING !




People plan?




PEOPLE-XP-PLAN? "
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EXPERIENCE

ONBOARDING
EXPERIENCE
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~ PREBOARDING
4 EXPERIENCE

PRE-HIRE



Who wants to
Know the
secret
behind every
unbelievable
experience !
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Fundamentals
of
experience




dd
FUNdamentals




DIFFERENT

FUNDAMENTAL
EXPERIENCES

CONNECTION | TRANSFORMING
INSIGHTS

DJOBBY R



THE
EXPERIENCE
IS THE
EMPLOYER
BRAND !



DIFFERENT

IS ALWAYS
BETTER

THAN BETTER!

- Johan Driessens




DJOBBY ello@branded.career BRANDED



mailto:hello@branded.careers

WE MAKE YOU SMILE ON MONDAY MORNING
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